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Paytm, the digital financial service 

platform, announced that its subsidiary 

Paytm First Games (PFG) has roped in 

cricketing legend Sachin Tendulkar as 

its new brand ambassador and shall be 

instrumental in creating awareness 

about the exciting genre of fantasy 

sports and kabaddi, football, and 

basketball in the country. 

PEPSICO INDIA, AIRTEL INK CO-

BRANDING PACT. 
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TATA MOTORS' CAMPAIGN 

HIGHLIGHTS THE 'ELECTRIC' 

FUTURE OF INDIA. 

The campaign emphasizes on some 

of the iconic moments that have 

shaped the country’s present and 

now continue to pave the way forward 

as India moves towards an ‘electric’ 

future. Tata Motors has announced 

the launch of its ‘Never been to 

Evergreen’ campaign that highlights 

the need to create an ‘Evergreen 

Bharat’ and the launch of its Nexon 

EV car. 

DABUR ALLEGES MARICO COPIED 

PACKAGING, FILES CASE FOR 

SAFFOLA HONEY. 

Marico Ltd’s foray into honey has 

begun more on a biter than sweet note. 

After few weeks of launch of Saffola 

Honey, rival Dabur has filed a case in 

the Delhi High Court alleging that its 

Mumbai rival “imitated” the bottle, 

trade-dress, label and packaging of 

Dabur’s honey. 

FROM   FACULTY  MENTOR’S    

DESK: 

 Dear Reader, 

 
The nation is slowly trying to come 

out of the pitfalls faced due to 

pandemic COVID 19. The 

corporates are trying their best to 

return to normalcy trying various 

options.  In this situation, 

companies are slowly resorting to 

organised marketing efforts to 

reach their targeted segment. They 

are doing this judiciously and trying 

to inflict a change in the behavioural 

pattern in both urban and rural 

consumers, particularly in the me-

too category ensuring that supply-

chain mechanism is unaffected. On 

the other hand, some service 

sectors are also trying to restore 

their lost ground. This new normal 

has certainly created a difficult 

situation for the marketers, 

particularly in the ensuing festive 

season, which they are trying to 

make up for the loss they had to 

undergo during this pandemic.   

VIPANAN has always tried to focus 

on current issues so that the 

student community can learn how 

to tackle different type of market 

situations and equip the students to 

analyse, evaluate and ignite their 

thought processes about the 

market changes. I hope you will find 

the issue interesting and thought 

provoking. 

Happy Reading, 

Dr. Pinaki Ranjan           

Bhattacharyya              

 

 

PAYTM FIRST GAMES APPOINTS 

SACHIN TENDULKAR AS BRAND 

AMBASSADOR. 

PepsiCo India has inked a co-

branding pact with Bharti Airtel under 

which prepaid users of the Sunil 

Mittal-led telco will get upto 2GB of 

free 4G data on purchase of Lay’s, 

Kurkure, Uncle Chips and Doritos 

snack packs from September 1. 
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TINDER ANNOUNCES SWIPE 

NIGHT IN INDIA. 

 

Tinder, the online dating app, will make 

its Swipe Night event available in India. 

It is a first-person, in-app, interactive 

event where Tinder members can 

swipe at key points in the experience to 

move the story forward and see where 

it takes them. 

DIVO MUSIC PARTNERS WITH 

SONY/ATV TO EXPAND GLOBAL 

PUBLISHING SERVICES IN INDIA. 

Divo Music has announced its 

partnership with Sony/ATV Music 

Publishing to administer its publishing 

rights for overseas markets. With this 

new partnership, Sony/ATV will 

provide publishing and administration 

services to Divo Music’s community of 

songwriters, composers and deliver 

new opportunities for their musical 

works on a global scale. 
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70 KMS WILL RUN ON ONE 

CHARGE,  NEW RENTAL E-CAR 

The French automobile company 

Citroen (Citroen) has launched a fully 

electric car. The bow of the car is 

Citroen Ami. A small town car and it is 

classified as a light quadricycle. It has a 

5.5 kWh battery pack and a 6 kW motor. 

After a full charge, it can cover a 

distance of 60 kilometers. Its maximum 

speed can be 45 kilometers per hour. 

This car is also available for rent, for 

which you have to pay 0.28 Euros 

(Rs.20 rupees Inc). 

IPL 2020: BOAT BECOMES THE 

OFFICIAL AUDIO PARTNER FOR 

SIX TEAMS. 

boAt has become the official audio 

sponsor for six IPL teams in 2020. boAt 

has also announced the launch of 

limited-edition earphones, headphones, 

and speakers inspired by the insignia 

and colors of the teams, to cater to the 

fans of the respective teams. 

 

The trademark red 

colour wasn’t Ferrari's 

first preference.  

 

“Business has only 

two functions – 

marketing and 

innovation.”  

         -Milan Kundera 
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MUTHOOT GROUP CONTINUES 

TO BE PRINCIPAL BRAND 

SPONSOR FOR CSK. 

Muthoot Group, known for its 

association with the Chennai Super 

Kings for three consecutive years, 

plans to focus on customer and fan 

engagement through digital and social 

media this year. The company said it is 

planning on launching a digital and 

social media campaign titled 

#SpiritofGold, closer to the IPL launch. 

 

 

 

'Mercedes' is the named 

after Mercedes Jellinek, 

the daughter of 

businessman Emil 

Jellinek who bought 

Daimler vehicles, the 

parent company of 

Mercedes. 

 

 

 

 

 
          

McDonald’s originally 

sold hotdogs, not burgers. 

 

 

SUCCESS STORY - IBM: RETURNING TO ROOTS 

 Sony 

 

At 104 years old, IBM is one of the oldest big brands in the country. International 

Business Machines Corporation made huge strides in the 20th Century in terms of 

technological R&D with almost all of its revenue coming from B2B sales and 

maintenance contracts. Personal computers and client servers threw IBM an 

industry curveball, so they tried to compete in that market. IBM’s strategy kept its 

head above water, and it even helped them become profitable. That’s the value of 

listening to your current customers. 
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PAYTM EDUCATES USERS ON 

KYC FRAUDS WITH ITS ‘PHONE 

PAR KAUN THA’ CAMPAIGN. 

Digital financial services platform 

Paytm has released a new video - 

'Phone par kaun tha?' - in order to 

educate its customers about cyber 

frauds. The video, which quickly went 

viral on social media, informs users on 

how they should not fall prey to fraud 

calls or SMS, and protect themselves 

from phishing scams. 
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CADILLAC - The name comes from the founder of 

Detroit, French explorer Antoine Laumet de la Mothe, 

who invented for himself the title of sieur (sir) of 

Cadillac. The intricate badge comes from his 

fabricated coat of arms, which he based on the 

authentic shield of his old neighbour, the baron of 

Lamothe-Bardigues. 

 

MILWAUKEE BREWERS - This old logo for the 

Milwaukee Brewers looks like a baseball mit catching 

a baseball, but it’s not only that. Upon closer 

inspection, you can see that the letters ‘m’ and ‘b’ are 

what create the baseball glove. 

 

 

HIDDEN MEANING BEHIND COMPANY 
BRAND NAME 

INTERESTING STORY BEHIND FAMOUS 
BRAND LOGO 
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